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How we define the Gen Z?
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Generation Current Born
Age
Gen Z 16 Uasun | 2001-2020
Millennials 17-37 1980-2000
Gen X 38-57 1960-1979
Baby Boomers 58-71 1946-1959
Seniors/Pre-Boomers | 72 U3ulU | Before 1946

mi'l\‘i‘ﬁ 1 : Generations, by Birth-Year Range
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Are You Ready?
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How to prepare & cope with Gen Z?
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CLASS DISCUSSION
WORKING THROUGH PROBLEMS/COMNCEFTS 80%
STUDY GUIDES 60%
TEXTBOOKS
TEST REVIEW SESSIONS

WORKING IN SMALL GROUPS

HOMEWORK

NOTES AVAILABLE ONLINE 38%

gﬂﬁ 3 : How does Gen Z Learn?

By doing By seeing By listening
&.0. working through {e.g. reading course {e.g. classroom
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g‘dﬁl 4 : Most Helpful Tools for Learning
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g‘d‘ﬁl 5 : Student Studying Preferences
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